
Our Promise to Customers

Winning customer loyalty

Our social mission is to meet customers’ needs for small loans for 
urgent requirements. To fulfi ll that mission, we are developing and 
enhancing our products and services for the new business framework 
introduced by the full enforcement of the Money Lending Business 
Law. 
     In order to accomplish this, we have established a new framework 
for communications. This framework is centered on Customer Service 
Plazas, which are staffed offi ces based on a new concept that refl ects 
the spirit of the Money Lending Business Law, and Customer Service 
Centers, which perform marketing activities on a one-to-one basis with 
customers.
     We are also forging closer ties with our customers by offering coun-
seling and money plan proposals that earn their loyalty.

Our Promise to Shareholders and Investors

Committed to maintaining outstanding transparency

Promise has consistently disclosed information in a timely and proactive manner since becoming a publicly owned com-
pany in September 1993. By maintaining a high degree of transparency, we aim to assist shareholders and other inves-
tors in gaining a better understanding of our operations.
     For shareholders, we hold annual shareholders meetings that are easy to attend by avoiding days when large num-
bers of these meetings are held. In addition, we use the Internet and various IR tools to make a broad range of manage-
ment and fi nancial information available to the public. Furthermore, senior executives participate in information meetings, 
telephone conference calls for earnings announcements, and in other events that create direct lines of communication 
with investors.

Our Promise to the Environment

Committed to protecting the environment

Promise makes environmental protection an integral part of daily busi-
ness activities in many ways. Conducting environmental programs on a 
continuous basis has produced signifi cant benefi ts. 
     One example is our participation in the Challenge 25 Campaign, a 
national program in Japan aimed at fi ghting climate change. Under this 
campaign, we take part in the CO2 Reduction/Lights Down Campaign 
by conserving energy for heating and cooling and upgrading equip-
ment at the head offi ce building to lower greenhouse gas emissions.
     In addition, we have many initiatives to lower the use of electricity 
and water. An extensive program to recycle and reuse resources is 
another aspect of our commitment to the environment.

CSR Activities

Our Promise to Stakeholders

Promise pledges to maintain sound relationships 
with all stakeholders and to grow and progress together.
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Our Promise to Society

Committed to being a responsible corporate citizen

Promise is a corporate citizen growing in partnership with society. We engage 
in a broad range of social contribution activities to help advance sound com-
munity development. 
     Promise has a nationwide network of 21 Customer Service Plazas to help 
ensure that people use consumer fi nance services properly. These plazas 
conduct a variety of educational activities while deepening relationships with 
local citizens’ groups and other organizations. They offer consultations for 
debt problems and household fi nances, and also provide information about 
damage associated with loan sharks, such as bank transfer scams, in order to 
prevent losses from unscrupulous activity. In addition, we are a participant in 
the consumer education programs of the Japan Financial Services Association 
and provide support for these programs. 
     Promise provides support to social welfare organizations that operate child 
care institutions and programs that help children become more self-reliant. 
When natural disasters occur, we extend donations to support relief activities. 
To assist employees who want to take part in community activities, we encour-
age their volunteer activities in all areas of Japan. We also have programs that 
matches the donations of employees who choose to have charitable donations 
deducted from their monthly salaries. 

Our Promise to Business Partners

Committed to proper and fair business relationships

Promise selects subcontractors, suppliers and other business partners in a fair and transparent manner based on its 
guidelines for selecting business partners. We also maintain fair relationships after our selection process by conducting 
periodic reviews.
     To maintain a sound base for the procurement of funds, we are strengthening relationships with fi nancial institutions 
so that we have consistent access to funds while taking steps aimed at lowering the cost of funds procured.

Our Promise to Employees

Committed to preserving a pleasant and rewarding 
workplace environment

Promise views each employee as a valuable asset and strives to create a 
working environment in which all individuals can fully demonstrate their abili-
ties. To this end, we have adopted a variety of programs that cover educa-
tion, working conditions and welfare perspectives. 
     The operating environment for the Promise Group is undergoing a major 
transformation. Success will require upgrading the capabilities of our employ-
ees and how they do their jobs. This is why we have an extensive training 
program to assist employees in adapting to changes in the business climate. 
Our goal is to help employees become valuable members of society who take 
actions on their own initiative and are self-motivated and self-reliant.
     In addition, Promise provides support so that employees can continue 
pursuing their careers while meeting their responsibilities to Promise and 
to their children. We create a friendly workplace that refl ects the needs of 
employees. An advanced employee assistance program meets the mental 
health needs of employees. This program improves productivity by solving a 
broad range of employees’ problems, including mental issues. Surveys are 
performed periodically to learn what employees think is needed to further 
increase the vitality of the Promise organization. Results are made public and 
incorporated in upcoming initiatives in order to maintain a highly satisfying 
work environment for all employees.
     Diversity is another goal concerning employees. We are determined to 
provide an environment where employees of all types can do their jobs with 
confi dence. 23
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Promise proudly displays 
the “Kurumin” next-
generation accreditation 
seal for companies that 
have programs for helping 
employees raise their 
children.

Part of the employee assistance programs
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A loan and credit seminar at a university

Supporting people with hearing diffi culties 
(Japan Hearing Dogs for Deaf People)


