
The Promise Approach to CSR

A fi rm commitment to both corporate governance and CSR 
is essential to earning recognition as a trusted corporate 
citizen dedicated to mutually benefi cial co-existence with 
society while raising corporate value. Promise takes many 
actions to earn and retain this reputation.
     Our activities refl ect our responsibilities regarding 
the three aspects of CSR. First is the economic aspect of 
earning an appropriate profi t from the provision of qual-
ity services. Second is the social aspect of contributing 
to social welfare and educating consumers. Third is the 
environmental aspect of making environmental activities 
like recycling and water conservation part of our daily 
business operations.
     One illustration of these activities is consulting and 
counseling services offered by the newly established 
customer service plazas. We also work with associations 
like the Japan Consumer Finance Association and build ties 
with communities. All these activities are aimed at deepen-
ing our relationships with customers and communities.
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Founding Spirit
Pursuing the ideals of consumer finance and aiming for the highest possible goals

Code of Ethics, Code of Conduct
Act as a trusted corporate citizen

Fulfilling Corporate Social Responsibility

Our Definition of CSR

Corporate Philosophy
Our Mission:  Support affluent lifestyles and aim to be a trusted corporate citizen
Our Management:  Target appropriate profit levels through efficient management and 
 seek to achieve sustainable growth
Our Actions:  Be appreciated by customers and cooperate with society to realize 
 mutual harmony and benefit together with employees

Fulfilling social responsibilities to stakeholders surrounding the Company, beyond economic 
aspects to encompass compliance, customer satisfaction, environmental preservation, and 
social contribution with the aim of continuously developing in partnership with society.

Basic CSR Policy
Based on the corporate philosophy rooted in its founding spirit, Promise will provide 
quality services to its customers through its core business activities and strive to secure 
an appropriate level of profits alongside its uncompromising core commitment to 
compliance. Furthermore, we will strive to fully harmonize stakeholder satisfaction at a 
high level by actively contributing to society in a number of ways, such as through 
environmental preservation, welfare, and education. With these efforts, we intend to exist 
and prosper in concert with society.



The Nucleus of CSR at Promise

Promise announced its Code of Ethics in 
January 1999. The code consists of three 
elements. First is our commitment to 
stakeholders (customers, business partners, 
shareholders, and employees), who have a 
strong interest in Promise’s business opera-
tions, the community, and the environment. 
Second is a Code of Conduct that defi nes 
how to fulfi ll our promises to stakehold-
ers. Third is the organization that oversees 
corporate ethics.

 

CSR Activities

Stakeholders are all vital to the business operations of the Promise Group. Offering customers products and services with outstanding convenience 
and safety is just one aspect of these operations. We are also committed to fulfi lling our responsibility to stakeholders to fulfi ll all our social, 
environmental, and other obligations.

Our Promise to customers:
We will be a good partner for our customers by supplying fi nancial 
services. Our goal is to become “Personal Main Bank” that offers 
customers outstanding convenience and safety.

Our Promise to business partners:
We will always make fair and proper selections of alliance partners, 
vendors, and other business partners based on our Guidelines for 
Selecting Business Partners. Furthermore, we will periodically review 
these selections to maintain fairness.

Our Promise to shareholders and investors:
We will maintain the transparency of our business activities through 
the timely and aggressive disclosure of information to gain the 
understanding and support of our shareholders and investors.

Our Promise to society:
We will move forward along with society by conducting a broad 
range of CSR activities in order to fulfi ll our goal of contributing to 
sound social progress as a responsible corporate citizen.

Our Promise for the environment:
We position environmental protection as one of the most important 
responsibilities of any company. Promise incorporates a variety of 
environmental activities in its business operations and is producing 
signifi cant benefi ts by performing these activities on a continuous 
basis.

Our Promise to employees:
We view employees as a valuable asset and have many programs to 
support our employees in three ways: training, working conditions, 
and welfare. Through these programs, we provide employees with a 
workplace where they can fully develop and utilize their skills.
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