
Dedicated to Advancing Side-by-Side 
with Customers

Deepening relationships with customers:
means improving the quality of our services 
in every way

Re-Connect with...

Customers
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How Promise is Changing

“Change.” This is the central message of our TV commercials. We want every-

one to know about the new Promise. We are reviewing all aspects of our ser-

vices. Now we want to create an entirely new image for consumer fi nance. First 

of all, we must change our company. This is why we are transforming ourselves 

from a “moneylender” into a “partner for managing household fi nances.” Our 

goal is to create an environment in which customers can use our services with 

confi dence.

     Promise has four main channels of communication with customers. One 

is Customer Service Plazas, a face-to-face channel. The other three use non-

face-to-face communications: unstaffed branches, Customer Service Centers 

and Contact Centers. Non-face-to-face channels account for most of our con-

tact with customers. 

     Customers have fewer opportunities to visit a Promise offi ce and talk to us 

face to face. We must therefore listen carefully to what every customer has to 

say. Every Promise employee must use this input to accurately identify custom-

ers’ needs. We can then utilize this knowledge to improve our ability to serve 

customers from their perspective. Enhancing the quality of our services in this 

manner is how we are changing Promise so that we can advance side-by-side 

with customers. 
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Channels of Communication with Customers

Customers
Reception of new applications
and provision of various information

Guide for customers and
account administration

Provision of mainstay services
Consultation, communication

with community

Customer Service
Centers
Account administration
channels

Customer Service
Plazas
Face-to-face channels

Contact Centers
Non-face-to-face
channels

Unstaffed
Branches
Main channel for
loan application
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